The southern

With channels scoutingfor new, varied content, remakes of popular southern serials are joining the ranks of Hindi entertainment programmes

Sudipta Datta

ITH competition

intense on telewi-

gior, charmels are

scouting for war-

ied content to
grah eveballs. In the recentpast,
we have seen many international
forrmats beirg rernade for Indian
andiences and now popular
serlals down south—Tarul
Farnnada, Telngun—
atealsobeingerenamakecerfor
Hindi general entertairrnent
channels (GECs). So, the top
serial Kolangel in south got a
fresh leaze of life on Star Plus as
Dor—Maaphe Se Bandhi. Meefi
iChf 13 getting a makeoner for
Sotey; and top drawr Fee serial
FPaviira Rishia also has its roots
i a Tarml seral, Thiru-
methiSeham.

Aecording to Suzara Ghai, cre-
atmee director, Star Plus, the chan-
tel is lookingatcontentfrorm south
and the show Dor is the first
gtep in that direction. "The
power of the character Avrd and
a theme that even today raizes a
lot of debate in manypartsof
societsy drewr Star's creative team
to Kolangel "Can a gl work
post-martiage and then make the
choice of taking financial and
erotional  responsibilities  of
herparental home? This is a topic
that a Iot of gitls will relate to
todayy, "savs Ghal,

UTY  Television
Santosh Maw savs ifa serual has 2
fared well in south, "we don't
see any reason for it not to be
successful elsewhere. We hane
been workingfor a long time in
south  and  following  these
popular shows, We know what
will work with the HindiGECs."

The non-fiction intermational
formats have worked very well in
India. Think American Idol,
which has already done four sea-
sons in India as Jedien Idol, Ugly
Bty (Tazsilaize KotMzhin), Whe
iWants fo be g Milliongire (Kqun
Banegz Crorepafi), The Fear
Factor (Ehafron Kz Ehiladi) and
so forth, "Here, we are only
mmporting  stores  fromourown
regions,” adds Hair,

S0, are we past the saes, bahu
sazas? “Kitchen politics can
rever be ower. We just need
differentiated treatment. Loud
outrageonsly plotted content isn't
working, " Mair points oat.

“There 1z no doubt that good
cortent on telewizion is no more
only about sees behy sagas and
new kind of stories are being ap-
preciated by audiences. But suc-

cess of a seas bahu story
11l =

{ Clockwise frovifeff; Bl Se
Dhya Vachan is ins pirad by
Tamilserlal dayany, forhas
itsrootsin Tamil scrial
Kodanoak Paviira Rrsiia's
story ieaistakenfrom
anothier popular Tamil serial
Thirmma i Selvans, stills
from Mettf Ol Thirnmathi
Selvanrand idayam

Sacfhipa in recent tines has
proved that a good story on any
relationship  told withfreshness
will alarars work," adds Ghad.

Zee's Sukesh Mlotwani says

that for FPawifra Rishfa, which
seerns to be grounded in Darathi
sensthilities,  alternations  were
made. "But the idea of the story
frora popular  Taredl — serdal
Thirumathi Selvam  was  wery
Inferesting. It's realistic and has a
S0CI0-ECOn0Tic context.
Itratchesraddleclassissuesing to-
day's tiroe with love, ernotion, and
drarma surounding the farnly”
The two main characters are re-
strained and dignified and we see
ANy relationships—

motherfzor, son-in-law, sibling-
through their eyes even as they
struggle with identity issues, says
Iloturani. For fee, Pawifra Rizhia
has worked wery well and Iviot-
wani 2avs all channels are trying
to get shows frorn the re gion to
the HindiGECs,

Zee alzo had another Tarl
gerial on show, Il se Diva
Fachan from ldapam.

The creatree heads of telesi-
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GOOD CONTENT OM TV IS
MO MORE OMLY ABOLT
SA45 BAHLU SAG AL NEWYW
KIND OFETORIES ARE
BEING APPRECIATED BY
AUDIEMNCES

sion point out that there are a lot
of changes sweeping across
content in (3ECs. For instance,
says Ghat, "Till a couple of years
back, the heroine was expected to
be perfect. Today, characters need
to be more relatable, stories need
to he more believable. Great
response to shows like Feh Rishia
EyaFehlafa Ha and  Sasural
Fenda FPhool shows that peopls
are open to new type of story
telling today and hizh drama is not
the only formnla for success."
Idotwani points out that though
larger-than-life  drawnatic  shows
also find an audience, largely the
realistic, belisvable plots see more
takers. "We have aTpm serial
called Che&i S Zindagi which
tells stories of an orphanage and it
has  dorne well  too,"  adds
Ilotrand,

ectlo

For UTYV Televisiorn, the
second serial it's working on for
Sony will be a remake of the
popular south serial—Meis OH—
which will be on air sometime in
Jure,  According to Nair, the
Tamil VETSION
foraroundZ00episodes, mththefi—
tial episode generating wiewer rat-
ings of 40. The Kannada version
1z gtill runrung with around 1,700
episodes, and the Telugu one ran
for 1,500 episodes. "&s we retell
the story for another andience, we
will rnake certain changes to fit
Hindi sensibilities, "sasys Har,

“The most prerdurm thing on
telewision today s createity,
"says Dlanish Khan, marketing
head, Somy and  ewersone iz
looking for
original pioreeringeontent” And
good content will cost momey.
Now, with  ligh-definition,
telewision iz getting a serious
look-ir, content costs are going
up frther hecanse they have to
bhe shot in HD as well For,
instance, Star Plus's Dor wras shot
in HD. "Costs are going up,”
adrnits Mair, "and it's a huge chal-
lenge hecanse wou need at least
100 epizodesto hreak even. "



